CUJIABYC HABYAJIbHOI JUCLIUTUIIHU

CIIPAMYBAHHAM

§ EZ THO3EMHA MOBA (AHTJIIHCHKA) 3A TPO®ECIMHAM

KHH@K I'any3b 3HaHb:

07 YnpaBniHHA Ta aAMiHICTpyBaHHS

CrneniajbHiCTh:

075 MapkeTuHr

QOcBITHIil CTYNiHb:

daxoBuil MOJIOAIINN OakaIaBp

1. Bimomocrti npo BukJagaya

1. Ocobucmi oani eurxnaoaua:

[pi3Buie, iM’s Ta IO OATHKOBI

Kononenko Oiis MukomnaiBaa

HayKOBUM CTYMiHB/ 3BaHHS / IMocaja

Buknagau «cmemiamict BWINOI Kareropii», BHUKIIagad-
METOIUCT

11. Konmaxkmui oani euxknaoaua:

- CJICKTPOHHA IToIITAa:

yuliiakononenko@Kkppk.ukr.education

- Tenie(h)oH Ta KabiHeT KOMICIi:

Kabiner 211 (2 noBepx)

- [OOCWJIAHHA Ha OCBITHI KOHTEHT
JUCLHUILIIHA

- CaliT BUKJAaa4a / UKIOBOI KOMICIT

https://yuliiakononenko.wixsite.com/english

IIl. Micye ma wuwac npoeedeHHs
KoHcynomauiii:

ka0. 211. Koucynpramii mpoBOASTHCS BIAMOBIAHO 10
rpadiky (o4Hi, AMCTaHLilHI) a00 3a JOMOBJCHICTIO 3
iHiIiaTHBH 3100yBavYa

2. 3aranbHa iHopManisa npo AUCHUILIIHY Ta Ti onmc

1. 3azanvua ingpopmauia npo oucyunniny: Jlna 3abesnedeHHs: pekomenaanii nynkry 2 Jlucra MOH
Bix 11.03.2015 poky «IIpo opranizaiito BUBYEHHs TyMaHITapHUX JUCLMILIIHY», CTBOPEHHS] YMOB 111010
BUBYEHHS aHIJIHCHKOI MOBH, SIK MOBM MIDKHApOJHOTO aKaJIeMIYHOTO CIIJIKYBAaHHS, 3 YETBEPTOIrO
CEeMEeCTpy IPOBOAUTHU 3aHATTS 3 «/HO3eMHOI MOBH (32 MPOd. CPSIMYBaHHAM)» Y KUIBKOCTI JIBl TOJUHHU

Ha TWXJIEHb, Y popMi (akyIbTaTUBY.

Ha3Ba JUCIUILIIHU IHo3emMHa MoBa (aHruiichbKa) 3a NPOPECciitHUM CIIPSIMYBAHHSIM

CTaTyc AUCLUHUIUTIHU HopmartuBHa ¢dopma CeMEeCTpOBOro | 3alik

dhopma HaBYAHHS Jlenna, 3a04Ha KOHTPOJIIO

KypcC Ta CEMeCTp 2-3 Kypc, 3-6 3arajbHUN obcsar | 90 romun (3
ceMecTp JUCHUIUIIHU B KpEIuTaxX | KPEeIuTH)

MOBa BUKJIaJJaHHs, | YKpaiHChKa, €KTC/roqunax

HaBYaHHSA Ta | aHTJIHChKa 3araJibHUN obcsar | 105 romun (3,5

OLIIHIOBAHHS (bakynbTaTUBY B KpPEIUTaX | KPEIUTH)

€KTC/rogunax

KUIBKICTE 3micToBuX | 3 Moayni —90 roauH: 32 TOOUHN — MPAKTUYHUX, 58 TOJUHU — CAMOCTIHHOT

MOAYJIB 13 PO3MOALIOM | poOoTH (aucuuIuiiHa), 3 Moayii — 105 roguna: 96 roguH — MpaKTUYHUX, 9

00CsTy rofiiH T'OJIMH — CaMOCTiHOI po60TH ((aKyabTaTUB)

I1. Onuc oucuunninu:

CTYJICHTIB MOBHHM HaBHYKaM
npodeCiiHOrO 3aCTOCYBaHHS B

AHOTALA

Hucrtumnnina «IHo3emMHa MoBa 3a Mpo(deciitHUM CIPSMYBaHHSMY» € Ba)KJIUBOKO CKJIAJJOBOIO
MiArOTOBKM MaiOyTHIX MAapKeTOJIOTiB Ta CHpHS€ PO3IIUPEHHIO iXHBOTO MNpPOQeciiHOro
TOPU30HTY B cdepi MiKHapoaHoro Oi3Hecy. JlucuururiHa chpsMOBaHa Ha HaBYaHHS

Ta KOMYHIKQTUBHHM CTpaTerisiM, CHeUUpIYHAM IS
raimy3i MapkeTHHry. Jlomomarae CTyaeHTaM pO3BHHYTH

e(peKTUBHY KOMYHIKAIlil0 Ha 1HO3eMHiil MOBI B KOHTEKCTI MapKETUHIOBHX JISJIBHOCTEH, 110
BKJIIOYAIOTh 3/1MCHEHHS MIKHAPOJHUX OIepallii, CIiIKyBaHHsS 3 1HO3€MHUMHU NapTHEpPaMH,
Ta MOOYIOBY YCHINIHUX MIKKYJIBTYPHHUX BiJIHOCHH.




Po3BuBaTH HABUYKM NHCEMHOIO 1 YCHOTO CIUIKYBaHHS Ha 1HO3EMHIM MOBI, a TaKOX

=
§ E 3MaTHICTh aJanTyBaTH MAapKETUHTOBI CTpaTerii a0 pi3HUX KYJbTYPHUX KOHTEKCTIB.
m 5 =|JlomoMorTu cryaeHTam 3/1ICHIOBAaTH MapKETHHTOBI JOCTIIKEHHSI, aHaTI3yBaTH MIXHApPO/IHI
= é PUHKH Ta BUKOHYBATH IIepeKiIa i MAPKETUHIOBUX MaTepiaiB.
- O3HallOMUTH 3 TEPMIHOJIOTIEIO, 1[0 XapaKTEPU3yE MAPKETHHIOBI CTpaTerii, MiIbOBY
ayJAMTOPIIO, IUIAHYBAHHS T4 BUKOHAHHS PEKJIaMHUX KaMIIaHIH, a TaKOX 1HII aCHEeKTH
MapKETUHTY Ha 1HO3eMHUX PHHKAX.
§ = - Po3BuBaTH mnpakTHYHE BUKOPUCTaHHS MOBHUX HaBHUYOK ue€pe3 CTBOPEHHs Oi3Hec-
T B CUTYaIlIi.
é E - AmnaizyBaTH peaibHi Ma:pKeTI/IHI‘OBi Keﬁgn.
g 9 - HaBuutu edexkTUBHO CIIKYBaTHCS 3 KII€EHTaMH, IapTHEPaMH Ta KOJIEraMH 3 1HIIUX
o N KpaiH.
- PosymiTu Ta nepekiagaTi MapKETHHTOBI MaTepialiy.
- CrBOproBaTé MOBHI MaTepiaiu.
MapkeTuHr
< B [adpacTpykrypa TOBapHOTO PUHKY
< ‘2 | OCHOBM PUHKOBUX JJOCIIJIKEHb
?3 E MapkeTruHroBa LiHOBA MOJIITHKA
gg) 9 ExoHoMika mianpueMcTBa
= | Komepiriiina IisuTbHICTh
3. KomneTeHTHOCTI Ta pe3yJibTaTH HaBYaHHA GOPMYBAHHIO IKMX CIIPUSAE IMCHMILIIHA (32 YMOBH
yCHilIHOTO BUBYEHHS 3100yBayeM HABYAJIbHOI JUCHMIIiHN)
3azanvni komnemenmnocmi (3K):
3K 2. 3parHicTh 30epiraTé Ta HPUMHOXKYBAaTH MOpPajibHi, KyJIbTYPHI, HAyKOBI LIHHOCTI 1
JOCATHEHHSI CYCIIJIbCTBA Ha OCHOBI PO3YMIHHS ICTOpli Ta 3aKOHOMIPHOCTEH PpO3BHUTKY
peaMeTHOi 06JacTi, 11 Micls y 3arajibHil cHUCTeMi 3HaHb PO MPHUPOIY 1 CYCHUIBCTBO Ta Y
PO3BUTKY CYCHUIBCTBA, TEXHIKM 1 TEXHOJOTIH, BUKOPHCTOBYBATH Pi3HI BUIU Ta (Hopmu
kE PYXOBOi aKTUBHOCTI JJIs1 aKTUBHOT'O BIATIOUYMHKY Ta BEJICHHS 3/10pPOBOTO CIIOCO0Y >KUTTSI.
S 3K 3. 31aTHICTh 3aCTOCOBYBATH 3HAHHS Y MPAKTUYHUX CUTYaIIsIX.
% 3K 7. 3naTHICTh CHIKYBAaTUCS 1HO3EMHOIO MOBOIO.
= 3K 8. 3naTHiCTh MpaIoBaTy B KOMaH/I.
E Cneuianvni (paxoei, npeomemni) komnemenmuocmi (CK):
5 CK 1. 3parHicTh CHCTEMHO BIJITBOPIOBAaTHM OTpPUMaHl 3HAHHS MpPEAMETHOI 00yacTi
E MapKETUHTY.
o CK 3. bpartu yyacTh y IUIaHyBaHH1 MapKETHHIOBO1 JISUIbHOCTI PUHKOBOT'O CY0’€KTa.
4

CK 6. bpatu y4acTtb y npoBe/ieHH1 JOCII/PKEHb Y Pi3HUX cepax MapKETHHIOBOI AiSITBHOCTI.
CK 9. 3parHicTh BHUKOPHCTOBYBAaTHM MAapKETHHIOBI 1H(OpMaliiHI CHCTEMH TiJ Yac
YXBAJIEHHS! KOHKPETHUX MapKETHUHIOBUX PIIIECHb.

CK 10. 3patHicTe OOIpYHTOBYBAaTH 1 NIpPE3EHTYBAaTH pE3yJbTaTH JOCHIIKEHb Y cdepi
MapKETUHTY.




Couianvno-zymanimapna epyoosanicmas:
PH 2. Bonoxaitu aep:xaBHOO Ta IHO3EMHOIO MOBaMH y POoheCIHHOMY CEpeIOBHIII.
PH 3. AnanizyBatu puHKOBI SIBHILA Ta TPOLIECH HA OCHOBI 3aCTOCYBAaHHS TEOPETUYHHX 3HAHD

E 1 TPUKJIQAHUX HABUYOK 3A1HCHEHHS MaPKETUHTOBOT TIsUTBHOCTI.
E PH 4. 3actocoByBatu HaOyTi TEOpPETHYHI 3HAHHS JJI1 PO3B’A3YBaHHS MPAKTUYHUX 3aBJaHb y
o chepi MapKETUHTY.
% PH 5. 30upatu ¥ aHamizyBatu HEOOXigHy iH(OpMalio, 00YHMCIIOBATH EKOHOMIYHI Ta
MapKETHHTOB1 MTOKa3HUKH, O TOBYBaTH aBJIIHCHKI PIIICHHS HA OCHOB1 BUKOPUCTaHHS
os i 0 i
E HEOOX1THOTO aHATITUYHOTO i METOJUYHOTO iHCTPYMEHTAPIIO.
ﬁ PH 8. BukopucroByBatu mudpoBi iHpopMalliifHi Ta KOMYHIKaIliifHI TEXHOJIOTii, a TaKOX
é CHeIiali30BaHi MPOrpaMHi MPOIAYKTH, HEOOXiHI AJIsA PO3B’sSI3aHHS 3aBIaHb 3 MAapKETHHTY.
. PeairizoByBaT MapKeTUHITOBI K1 pUHKOBOTO Cy0’€KTa.
PH 12. Pe e 1 ii 0’
o .
L Ilpasopo3zyminna:
Ilpasoszacmocysanusn:

4. IModiTNKAa IUCHUILIIHA

CrTyneHTH TIOBUHHI CHCTEMAaTHYHO Ta YCBIJIOMJICHO TPAIIOBATH HA MPAKTHYHHUX 3aHSTTAX, BAKOHYBATH
3aBJIaHHS 70 CAMOCTIHHOT pOOOTH, IO € 3aMOPYKOIO SIKICHOTO 3aCBOEHHS AMCHHILIIHU. [0 3100yBaviB ocBiTH
BUCYBA€THCSI PsAJl BUMOT IIOAO BiJBiIyBaHHS 3aHSATh Ta IOBEIIHKM HAa HHUX, a TAKOX TEPMIHIB BHUKOHAHHS
3aBJIaHb.

OcHoBH opratizailii OCBITHbOTO IIPOIIECY B KOJEXi, OCHOBHI IIpaBa Ta 000B’sI3KH 3400yBayiB OCBITH Ta
IHIIMX yYaCHHWKIB OCBITHBOTO TpoIlecy 3a3HaueHi B [loJIo)KeHHI MPO OpraHi3aiild OCBITHROTO TPOIECY B
KuiBcpkomy npodeciiiHo-TIe1arorivyHOMy KOJISDK1 iMeHi AHTOHA Makapenka
(https://kppk.com.ua/info/osvitniyproc.pdf).

TTomiTHKa TUCIUIUTIHA IOIO:

- JeanaiHiB Ta | SIkmio 37100yBay OCBITH MOPYILYE TEPMIHM 37a4l 3aB/laHb 0€3 MOBaKHUX MPHUUYUH, TO TakKl
NepecKiIalaHHsl | 3aBAAHHS OLIHIOIOTHCS HA HIDKUY OLIIHKY.

Sxuio 3700yBay OCBITH MPOIYCTUB KOHTPOJIBHY POOOTY, TO MEpECKIaJaHHsS MOXIINBE
JMILIE 3a HasABHOCTI MOBWXHUX NPUYMH I MpOmycKy. Y 1HIIOMY BHIIAJKy BOHA
OIIIHIOETHCS «HE3aIOBLIILHO» a00 B «HYIIb) OaiB.

- aKaJIeMiyHOi OCHOBH1 BUMOT'H J10 TOTpPUMAaHHS aKaJIeMiqHO1 J0OpOYECHOCTI Ta BiANOBIAAIBHICTD B pa3i
nobpodecHocTl | ii mopyueHHs Bu3HaueH1 B [lonoxeHHi mpo 3a0e3nedeHHs akageMiuHol Jo0OpOYeCcHOCT! Yy
KuiBcbkoMy  mpodeciiiHo-TiearorivHoMy — Kojemxki iMeHi AHToHa MakapeHka
(https://kppk.com.ua/info/acaddobro.pdf).

CrnucyBaHHS M 4ac KOHTPOJBHHUX POOIT Ta ek3aMeHIB 3a00poHeHi (B TOMY 4HUCIHI 13
BHKOPHUCTAHHIM MOOUTHHUX JE€BANCIB).

SIkmo 3aBAaHHA, sKe 3700yBaui MalOTh BHUKOHYBAaTH CaMOCTIHHO Oyjo croucaHe
(cxomiiioBane) B 1HImIOrO 3700yBaya OCBITH, TO BUKOHAHHSA TaKOTr0 3aBIaHHSA
3apaxoByBaTHCA He Oyre.

[IpesenTarii, iHAUBIAYadbHI 3aBJaHHA (SIKIIO BOHU IepeadadaroTh TEKCTOBY YACTHUHY)
MOBMHHI MaTH KOPEKTH1 TEKCTOBI MOCHJIAHHS] HA BUKOPUCTAHHI JKepena.

- BiABiAyBaHHS | BinBinyBaHHS 3aHATH € 000B’A3KOBUM. TepMiHM BIANpPaLIOBaHHS MPONYLUIEHUX 3aHATH IO
MOBAKHUX TNPUYMHAX BCTAaHOBIIOIOTHCS BHKIaAadeM. llpomymeHHi 0e3 MOBaXHHX
MIPUYMH 3aHATTS HE 3apaxoBylOThcs. HaBuaHHA 3100yBadiB OCBITH TaKOX 311MCHIOETHCS
B OHJIAMH pexuMi 3 3acrocyBaHHsIM Google iHCTpyMEHTIB.

- moBeIHKH mmija | HemomycTuMuM € 3ami3HeHb Ha 3aHATTS, KOPUCTYBAHHS MOOUTBHUMH TIPUCTPOSIMH HE IS
qac 3aHsTh OCBITHIX MTOTPeO, MOPYIIECHHSI JUCIUILTIHH.

5. IHoaiTHKA OLIHIOBAHHSA

MiHimanpHa KUTBKICTH OalliB, fKy 3100yBad OCBITH Ma€ OTPUMATH Ui JIOMYCKY JO IiJCYMKOBOTO
KoHTpoto — 30 GaniB


https://kppk.com.ua/info/osvitniyproc.pdf
https://kppk.com.ua/info/acaddobro.pdf

5.1 Po3noaij 6asiB, siKi CTyIeHTH OTPUMYIOTH i/l YaC BUBYEHHS THCHMILTIHN

Bun ta hopma misuIbHOCTI CTYICHTIB MaxkcumaiibHa

3a Ky HapaxOBYIOTbCS Oaym * KUIBKICTH OaiiB
Pobota Ha cemiHapchKuX (MPAKTUYHUX ) 3aHATTAX 30
BukonanHs caMOCTiiiHOT poOOTH 30
[TimcymMKkoBHII KOHTPOJIb (€K3aMEH) 40
3arajabHa KiIbKicTh 0aJiiB 100

* Jlns oTpUMaHHS TOJATKOBUX OamiB (3a BJIACHUM Oa)KaHHSM CTYACHTa/KM ab0 y BUNAJAKY, SKIIO
CTYJICHTOM/KOIO 3 TIOBR)XHUX MPUYMH HE HAOPaHO HEOOXITHOT KIJILKOCTI OalliB) CTYACHT/Ka MOXKYTh BUKOHATH
OJlHE 3 IHAMBIAyaJIbHUX 3aBJaHb, SIKE MaKCHMalbHO Moke Oytu ormiHeHe B 15 OamiB Ta / abo mpolTH Kypc
(oIMH 3 pEKOMEHIOBAHUX ) Ta 32 YMOBH OJIep>KaHHs cepTudikary, orpumatu 10 Gamis.

5.2 IlpuHIun po3paxyHky 0aiiB 3a po0oTy Ha ceMiHAPCHLKUX (MPAKTHYHUX) 3aHATTAX
3a KOXHE CeMiHapchke (IIPAKTUYHE) 3aHATTS CTYACHT/Ka MOXKE OTpUMaTH S5 _0ajiB 3a Taki BHIH

AiSLILHOCTI!

Y4acTh B 3aHATTi / BAKOHAHHSA 3aBJAHHSA:

3 0anu | akTMBHA y4acTh B OOrOBOpEHI INUTaHb;, BipHI Ta TOBHI BIAMOBiNI Ha MUTAHHS;
ycCIilIHE BUKOHAHHS 3aBJIaHb

2 fanu | akTUBHA / TIOMIPHO aKTHUBHA Y4acTh B OOTOBOpPEHI NMHUTaHb; BIJIMOBiAI HA MUTAHHS
BipHI, MPOTE€ MalOTh MEBHI HETOYHOCTI / BIAIMOBIII HE MMOBHI; BUKOHAHI 3aBJIaHHS
MalOTh IEBHI HETOYHOCTI / HE3HAYHI MOMIJIKH a00 € BUKOHAHI HE B IOBHOMY 00Cs31

1 6an MOMIpHA y4acTb B OOTOBOpEHI NMUTaHb; BiJIMOBI/II HA MUTAHHS NIOBEPXHEBI / MAIOTh
CYTTE€BI HETOYHOCTI; BHKOHAHI 3aB/JIaHHS MalOTh CYTTE€BI HETOYHOCTI Ta / abo
BUKOHaHI1 HE B TOBHOMY 00Cs31

0 banie | cTyneHT/Ka BIACYTHIN/HS Ha 3aHATTI; 3aBJaHHs HE BUKOHAaHI

CKJIAJIaHHS TECTY:

2 fanu | SKIIO CTYJEHT/Ka BIINOBUIM BipHO OutblI HIX Ha 80 % nmuTaHb

1 6an SKIIO CTY/ICHT/Ka BiIMOBUIN BipHO OUIbII HIXK Ha 40 % nuTaHb

0 6anie | cryneHT\Ka BiAMOBIM BipHO HA MeHII Hix 40 % nuTaHb

Cepenniii 0an OTpUMaHUN Ha CEMIHAPCHKUX (MPAKTUYHHUX) 3aHATTAX JOPIBHIOE cyMmi BCix OaniB
OTPUMaHUX Ha CEMIHAPChKUX (MIPAKTUYHMX ) 3aHATTSX, MOAUICHUN Ha 2.

Tooro X =(TIP 1 + TP 2 + TIP 3 +... TIP 12) : 2, ne: X — cepenniii 6ar; I[TP 1, [IP 2 i T.1. — KiTBKICTB
0aJiB 3a KOXHE MIPAKTUYHE / CEeMIHAPChKE 3aHATTS; 2 — KOS(]ILI€HT.

5.3 llpuHumMn po3paxyHKy 6ajiB 32 BUKOHAHHS caMOCTiiiHOT po6oTH

3a BUKOHAaHHS CaMOCTIHHOT poOOTH 1O TeMI1 CTYACHT/Ka MOXe OTpUMaTu 3 DaJIu:

3 6anu | poboTa 3a7aHa BUACHO, BUKOHAHA SIKICHO Ta B TOBHOMY 00CsI31

2 6anu | poOoTa 3/1aHa BUACHO, ajie HE B MOBHOMY 00CS31, SIKICTh BUKOHAHHS 3aJIOBLIbHA;
po0oTa BUKOHAaHA B TIOBHOMY 00CsI31 Ta SIKICHO, TPOTE 37]aHa HEBYACHO

1 6an po0oTa 3/1aHa HEeBYACHO, BUKOHAHA HE B IOBHOMY 00CsI31 Ta HESIKICHO

0 6anie | poOoTa BiACYTHS

Cepenniii 6an 3a camocTiiiHy poOOTy JOpIBHIOE CyMi BCiX OaiiB OTpUMaHUX 3a BUKOHaHY poOoTy,
nojiieHui Ha 2.

Tob6to X =(CPC 1+ CPC2 + ... CPC 15) : 2, ne: X — cepenniii 6an; CPC 1, CPC 2 1 T.A. — KUTBKICTh
OaJTiB 32 KOXKHY CaMOCTIHHY po0OTYy; 2 — KOe(]IIli€HT.

5.4 IllpuHuKMn 00pPaxXyHKY MiJICyMKOBOI OLIHKH



[TincymkoBa oOIliHKa JOPIBHIOE CyMi CEpeIHBOro Oady 3a MpakTHYHI / CEeMIHApChKi 3aHATTA Ta
caMocCTiitHy po0oTy, Oany 3a iHauBiIyaJbHE 3aBIaHHs (SIKII0O BOHM BUKOHYBAJOCs) Ta Oany 3a MiJCyMKOBOTO
KOHTPOITIO.

Cepenniii 6as orpuManuii 3a ban 3a [Mincymkoswmii | Cyma
TiSUTbHICTh HA MPAKTUYHUX CaMOCTilHY poOOTy IHAUBIAYyaldbHE | KOHTPOJIb
/ ceMiHapChKUX 3aHATTIX 3aBJIaHHA Ta /
abo kypc*
30 30 15/10 40 100

* SIKIIIO CTY/IEHT/Ka OT0 BUKOHYBAB/Jla

5.5 lllkana ouinoBaHHsA: HanioHaaLHa Ta ECTS

Cyma GaniB 3a Bci | Ouinka ECTS OriHka 3a HaI[lOHAIBHOIO IIKATIOI0
BUIU HaBYaJIbHOI
JUSIIBHOCTI
100-90 A BIZIMIHHO
89-82 B no0pe
81-75 C
74-67 D 3a10B1JIBHO
66-60 E
59-35 FX HE3aJJ0BUIBHO
3 MOXKJIMBICTIO IOBTOPHOTO CKJIAJIAHHS
01-34 F HE3aJJ0BUIBHO
3 000B’SI3KOBUM MOBTOPHUM BUBUYCHHSIM JHUCHHUTUTIHH
6. CucteMa KOHTPOJIIO
Metou KOHTPOJIIIO
MMOTOYHOTO IT1JICYMKOBOT'O
- YCHE OMUTYBaHHs, Oeciza, TUCKYCis; - 3aJ1K
- TECTyBaHHS; y (dopmi TecTyBaHHS Ta

- BUKJIa/1 MaTepially Ha 331aHy TeMy B IMCbMOBI (opMi;

- CKJIaJIJaHHSI CXEeM, 1HTEJIEKT KapT, MOPIBHIIBHUX Ta0JINLIb;
- Ipe3eHTallisl CaMOCTIHHOT poOOTH;

- 1HII

YCHOT'O OIIMTYBAaHHA

7. HaB4yajibHO-MeTOAUYHA KAPTAa HABYAJIBLHOI 1M CUHUILIIHI

Ne Hazpa Temn Ta KOPOTKHIA 3MiCT / 3MIiCT CAMOCTIHHOI pOOOTH dopma Tepminu
TiSITTBHOCTI/ BUKOHAHHS
KUIBKICTb I'OJJHUH

| 3microBHuii Moayab 1. CBiT HABKOJI0 HAC.

1 | Tema 1. Bputancbka cnagumna. Icropisi Besinkoi Bpuranii. IIpakTune 3a
Jlexcuxa: archbishop, baron, dominion, duke, dynasty, heraldic, 3aHATTSA 1/2 | po3kiagoM
heritage, majesty, must-see, prejudice, preserve, revival, roJ
sleepover, troop, tyrannical.
I'pamamuxa: adjectives, adverbs.
Jlornon — cromuis Benukoi bpuranii. CamocriiiHa 3a
[Mpountatn i mepeknactd TekcT. Jlatm BimmoBiml Ha 3amuTaHHs 10 | poborta 1/4 | poskiagom
TekcTy. IlosICHUTM TOHATTA 3 TeKCTy. BH3HAaUMTH NPaBUWIBHICT
TBEp/UKEHb. J|OMOBHUTH peueHHS HeoOXinmHumu (akramu. [ligroryBatu
JIiajiory mpo BU3Ha4yH1 Micusg JIoHI0HY.

2 | Tema 2. AMepUKaHCbKA MPisi. AMepHKA Ta aMePHKAHIII. IIpakTune 3a

Jlexcuxa: arbitrary, carving, citizenship, coexist, diversity,

3aHATTS 2/ 2

PO3KIIAI0OM




genuine, housewarming, multiculturalism, one-of-a-kind, radiant, roj

restore, segregation, stunning.

I'pamamuxa:. comparison of adjectives and adverbs.

BiakpuTTs aMepHKaHCHKOTO KOHTHHEHTY. CamocriiiHa 3a
PoGoTa 3 TeKCTOM, BIAIOBIAI Ha 3amMTaHHS BHUIIMCATH HOBI CJIOBa, | poboTa 2/4 | poskiagom
BUKOHATH BIPABU Ha MiJCTAHOBKY HOBUX CJIB, EPEKIIAI.

3 | Tema 3. docaimxenus Kanaau. ITogopoxk. [IpakTrune 3a
Jlexcuxa: absolute, chairlift, dissolve, fjord, indigenous, long- 3aHATTSA 3/ 2 | pO3KIagIOM
haul, parkland, ratio, reform, unjust. roj
I'pamamuxa: participles.

Jlia;meKT! aHTIiChKOI MOBH. CamocrTiiiHa 3a
OrmnpartoBaTi TEKCT, IEPEKIACTH HOT0, CKIIACTH TUIAH, BUALIUTH OCHOBHI | poborta 3/4 | po3kiagom
CMUCIIOBI OJIMHUII TEKCTY, OOTOBOPUTH 3amuTaHHs 10 TekcTy. Ckiactu

JaJIOT! IO TEMI.

4 | Tema 4. ABcTpaJtist — Kpaina Konrpacris. CBsira. [IpakTrune 3a
Jlexcuka: clergy, centralized, divine, gala, passionate, pasture, 3aHATTSA 4/ 2 | PO3KIAIOM
rival, scenic, dress up, get away, get together, stay on. roj
I'pamamuxa: relative clauses.
3HaYeHHS aHTIIIHCHKOT MOBH SIK CBITOBOI. Camocriiina 3a
OmnparitoBaTH TEKCT, EPEKIACTH HOro, CKIACTH IUIaH, BUAUTUTH OCHOBHI | pobota 4/4 | po3kiagom
CMHCJIOBI OJIMHUII TEKCTY, OOTOBOPUTH 3amuTaHHA A0 Tekcty. Ckiactu
aJIOTH O TEMI.

5 | Tema 5. HoBa 3eanjis —ocTpiBHA HaIlis1. [IpakTnune 3a
Jlexcuxa: ask around, chill out, flightless, melting pot, peak 3aHATTA 5/ 2 | pO3KIagIoM
season, stick of, time off, touch down, white-water. roj
I'pamamuxa: CTyneHi NOpiBHSIHHA NPUKMETHHKIB Ta MPHUCIIIBHUKIB.

AHTJIOMOBHHH CBIT. CamocriitHa 3a
OrmpaifroBaTi TEKCT, 0OTOBOPUTH 3aUTaHHS 10 TEKCTY, 3alIOBHUTH poGora 5/4 | po3kiamom
MPOIYCKH MOJAHUMH CJIOBAMHU, TOE€JHATH YACTHHH PEUEHB 32 3MICTOM.

I 3micToBHmit Moay b 2. YKpaiHa Ta CBiT.

1 | Tema 1. Mixxnaponni opraHizaiii. IIpakTrune 3a
Jlexcuxa: International organizations, UNESCO, the United 3aHATTA 1/2 | po3Kiagom
Nations, The Commonwealth of Nations, Greenpeace, deal with, roj
military help, ecological and environmental problems, criminal
activities, NATO, the European Union, Interpol, The Red Cross
League, headquarters, intergovernmental or nongovernmental
agencies.

I'pamamuxa: passive voice.

MixHapoaHi opraHizaiii. CamocriitHa 3a
O3HallOMUTH CTYIEHTIB 3 MDDKHAPOAHUMH opraHizamismu. OnpamroBat | poborta 1/4 | poskiagom
TEKCT, TEPEKJIaCTH MHOro, CKJIACTH TUTaH, OOTOBOPWUTH 3alMTAaHHS [0

TeKCTy. Bunucaru ocHOBHY iH(oOpMaIlilo MPo MDXHAPOJHI opraHizaiii,

KOPUCTYIOUNCH [UIAHOM.

2 | Tema 2. €Bponeiicbkuii Co03 T2 ii0ro npiopureTH. IIpakTune 3a
Jlexcuxa: supranational, predecessor, customs union, trade policy, 3aHATTSA 2/ 2 | pO3KIAJIOM
common single market, single currency, Common Fisheries roJ
Policy, the Council of the European Union, the European
Commission, the European Court of Justice, enlargement, the
European Parliament.

I'pamamuxa: collective nouns.

Tect “ Where in the world is....?” CamocriitHa 3a
PoGora 3 TecToM: 3HalTH Ha KapTi MO3HAYeHI nupamMu KpaiHu, Ha3BaTH | poborta 2/4 | po3kiagom
iX cronwil, MO€IHATH KpaiHy 1 CTOJUIlIO, 3HAWTH KpaiHU 3 CIHCKY, SKi

He BXOTh 10 €C, TONOBHUTH PEUCHHSI.

3 | Tema 3. CumBouau €Bpocoro3y. [IpakTrune 3a
Jlexcuxa. The European flag, Europe’s unity, solidarity and 3aHATTA 3/ 2 | pO3KIaIOM




harmony, the European anthem, “United in diversity”, the motto, roj

Europe Day, the political entity, to represent, to come from, to

identify.

I'pamamuxa: passive modals.

Kpainu i HaioHaneHOCTI. MoodanwHi diecnosa. CamocriitHa 3a
PoGota 3 kapToro, OmnpalfoBaHHs HOBOT JIEKCUKH, 3amuc kpain €C ta ix | pobora 3/4 | po3kiagom
HAIllOHAIBHOCTEH 1 CTONIMIb, 3HAXOKEHHsS iX Ha KapTi, YTBOPEHHA

peueHb 3a 3pa3KoM, CKiIagaHHs jgianoriB mo Temi. [loBToputn

rpaMaTUYHHUIA MaTepiasl, BAKOHATH BIIPABU HA 3aKPIIUICHHS TPAMaTHKH.

4 | Tema 4. IcTopisi Ta chorogenust €Bpocoro3sy. [IpakTtrune 3a
Jlexcuxa: The European integration, stability, peace, economic 3aHATTSA 4/ 2 | PO3KIAIOM
prosperity, the inner market, the suggestion, the European Coal roj
and Steel Community, founder countries, the European Economic
Community, supremacy of law, democracy.

I'pamamuxa: quantifies: countable.

Munyne i cboroaenHs €sponeiicbkoro Coro3sy. CamocriitHa 3a
OmnparfoBaTd TEKCT, MEPEKIacTH HOro, OOrOBOPUTH 3amMTaHHS 10 | pobota 4/4 | poskiagom
TEKCTy. 3amucaTh XPOHOJIOTIYHUN TOPSAOK PO3BUTKY EBpPOCOIO3Y

(ocHOBHI eTanu). BukoHaTH BIpaBu: BU3HAYUTH IPABUIBHICTH PEUCHb,

JIOTIOBHUTH PEUYCHHS.

5 | Tema 5. MiskHapoaHe YJI€HCTBO YKpaiHH. [IpakTnune 3a
Jlexcuxa: membership, Organization for Security and 3aHATTS 5/ 2 | PO3KIAIOM
Cooperation in Europe, International Monetary Fund, World roJ
Bank, World Trade Organization, Euro-Atlantic Partnership
Council, the trade and economic field, a full participating, early
warning, conflict prevention, crisis management and post-conflict
rehabilitation.

I'pamamuxa: quantifies: uncountable.

Mu — eBporneiii. CamocriitHa 3a
IIpountati i mepexiactu TekcT. Ckmacth miaaH g0 Tekcry. Jlatm | pobota 5/4 | poskiagom
BIJIMOBiI Ha 3aMUTaHHS 1O TEKCTy. BHUKOHATH 3aBHaHHS BIKTOPHHU

(maroryBaTHCs 1O ONUTYBAaHHS): BU3HAYUTH MNPABWIBHICTH MOJAHHUX

TBEP/KEHb; JIOTIOBHUTU pEYEHHs MOTPIOHMMHU (aKTamMH; TO€THATH

CIIOBOCTIONYYCHHS 3 IX TMEPeKIaJoM; TOSCHUTA 3HAYCHHS IOHSTBH;

3HAWTHU 3aiiBe CJI0BO; BUKOHATH TECT.

I | 3micToBHUI Moayab 3. Ykpaina Ta cycnijibCcTBO.

1 | Tema 1. YkpaiHchbKa iIEeHTHYHICTD. IIpakTrune 3a
Jlexcuxa: acquire, amiable, artificial, cowardly, dutiful, 3aHATTS 1/2 | po3KiIagoM
embroidery, flashy, gloomy, mischievous, sacred. roj
I'pamamuxa: articles.

VYkpainui. Pucu xapakrepy. CamocriitHa 3a
PoGoTa 3 TekcTOM, BIAMOBiAI Ha 3alMWTaHHS, BUIKCATH HOBI CiioBa, | pobora 1/4 | poskiagom
BUKOHATH BIIPaBU 3aKPIIJICHHS HOBHX CJIB: 3allOBHUTH MPOIYCKU B

PEYEHHSX, 3HaTH OMUJIKY B PEUYEHHAX, BUOpATH MpaBUWIIbHY BiIOBIb

3 MOJIaHUX.

2 | Tema 2. MonxiTuka i ypsia. [MpakTiuHe 3a
Jlexcuxa. ambassador, assembly, campaign, come into, 3aHATTS 2/ 2 | PO3KIAIOM
constituency, dictatorship, get by, rule of thumb, run over, TOJT
summit, stand aside, turn to.

I'pamamuxa: conditionals.

[TonituyHa cucrema Ykpainu. CamocriitHa 3a
OmnpalfroBaT TEKCT, MEPEKJIACTH HOTO, CKJIACTH TUIaH, BUUIUTH OCHOBHI | poOota 2/4 pO3KIIaioM
CMUCJIOBI OJIMHHUIN TEKCTY, OOTOBOPUTH 3amUTaHHS 10 TekcTy. Ckiactu

IaJIOT! IO TEMI.

3 | Tema 3. Be3Bi3 aust Ykpainu. Buoopu. [IpakTrune 3a
Jlexcuxa: contradict, electorate, opposition, poll, social ties, 3aHATTS 3/ 2 | PO3KIAIOM




treaty, turn up, worldly-wise. roj

I'pamamuxa: question tags.

Tema 4. CouianbHi npodaemu. Mirpauist ykpainuis. [IpakTrune 3a

Jlexcuxa: accession, attire, commissioner, discrepancy, look 3aHATTSA 4/ 2 | PO3KIAIOM

down on, sanction, superstition, refugee. roj

I'pamamuxa: time clauses.

ExonomiuHi ipo0iemu. CamocriitHa 3a

OmnpaifoBaT TEKCT, IEPEKIACTH WOr0, BUALIMTH OCHOBHI CMHCJIOBI | pobota 3/4 | poskiamzom

OJIMHMIII TEKCTy, OOTOBOPUTH 3alHUTaHHSA O TEKCTy. 3alOBHUTH

TaOJIMIIO TMOEAHABIIN HA3BY MPoOJieMH 1 11 BU3HAYEHHSI KOPUCTYIOUUCH

TEKCTOM.

Tema 5. 3510unH i nokapanus. IlpaBa ta 000B’sA3KH. [IpakTrune 3a

Jlexcuxa: arson, break out, commitment, conduct, hijacking, 3aHATTS 5/2 | PO3KIAIOM

kidnapping, mugging, pickpocketing, policy, smuggling. roj

I'pamamuka: Tunum 3anuTaHb.

Bunu 3mounHiB. CamocriitHa 3a

OmparifoBaT TEKCT, MEPEKIaCTH HOro, OOTOBOPUTH 3amMTaHHS 0 | poborta 4/4 | pos3kiagom

TCKCTY, BHIIMCATH HOBY JICKCUKY. HOCI[HaTI/I Ha3BU 3HO‘-II/IHiB 3

nonanuMu curyarismu. [1inibpatu Ha3BM 10 YACTHH TEKCTY.

Tema 6. [loBTOpeHHs1 MaTepiany. [IpakTune 3a

Y3aranbHEHHS JJEKCUYHOTO Ta FPaMaTUYHOro MaTepiany. 3aHATTA 6/ 2 | pO3KIaAOM
roJ

Inversion. CamocriliHa 3a

OmnpairoBaTH TEOPETUYHHI MaTepiall i BUKOHATH BIPABU. po6ora 5/2 | poskmagom

3microBuii MoayJib 1. ba3oBi OHATTA y cepi MapKeTHHIY.

Tema 1. Betyn 10 mapkeTHHry. IIpakTune 3a

Jlexcuxa: market research, marketing plan, advertising, customer, 3aHATTS 1/ 2 | po3KiagoMm

sales department, customer service, press releases, trade fair. roj

I'pamamuxa: present simple.

Beryn o mapketunry. CamocriitHa 3a

OrmparfoBati TEKCT, MEPEKIACTH IOro, 3amucaTd OCHOBHI CMHCIOBI | pobota 1/2 | poskmamom

OJIMHUIIl TEKCTY, OOrOBOPUTH 3alUTaHHS 10 TeKCTy. IloeqHaTH MOHATTA

3 X BUBHAYCHHSIMH.

Tema 2. [locagu Ta 000B’s13KM. [IpakTrune 3a

Jlexcuka: talking about job descriptions: brand manager, director 3aHATTA 2/ 2 | pO3KIaI0M

of marketing, head of PR, marketing assistant, art director, rof

graphic designer, copywriter.

I'pamamuxa: present continuous.

Tema 3. ®ipmMoBHii CTHIb, JIOTOTHITH. IIpakTune 3a

Jlexcuxa: corporate identity, associate, communicate, emphasize, 3aHATTSA 3/ 2 | PO3KIAIOM

external, project, promote, remind, reputation, logo. roj

I'pamamuxa: TIOpiBHSUIbBHE BXHMBaHHSA present simple 1 present

continuous.

Tema 4. Bpenaunr. IIpakTune 3a

Jlexcuxa: branding, differentiate, competitive set, brand name, 3aHATTS 4/ 2 | po3KIagoM

trademark, brand image, brand essence, brand promise, brand roj

vision.

I'pamamuxa: present continuous Jyisi BUpaXKeHHS MailOYTHIX TUIaHIB.

Tema 5. 3nauenHnst Openay. IIpakTune 3a

Jlexcuxa: premium brand, economy brand, own brand, brand 3aHATTSA 5/ 2 | po3KiIagoM

leader, no brand, flagship brand, co-branding, brand identity, roJ

brand awareness, brand equity, brand loyalty.

I'pamamuxa: past simple.

Tema 6. IIpeacraB/ieHHs CBOEI iael. [IpakTrune 3a

Jlexcuxa: importance of brand, list of brands, brand in your 3aHATTS 6/ 2 | po3KIaIOoM

culture, experience with brand, advertisement of brand. TOJT




I'pamamuxa: present perfect (ever, never, already, yet).

[IpencraBneHHs cBOET iei. CamocriitHa 3a
[MpuaymaTu BIacHui OpeH A 10 0OpaHOro MPOAYKTY, BUKOPUCTOBYIOUM | pobota 2/2 | po3kiamzom
IIYHKTH I1aHy. Bkasatu ioro nepesaru.

7 | Tema 7. ITouryku crioskuBava. [IpakTrune 3a
Jlexcuka: giving and asking opinions: clients, competitors, find 3aHATTS 7/ 2 | PO3KIaIOM
out, new trends, sales records, search terms, loyal customer. roj
I'pamamuxa: present perfect (for and since).

8 | Tema 8. JloC/Ii/IzKeHHSI PUHKY. [IpakTune 3a
Jlexcuxa: agreeing and disagreeing: marketing researches, target 3aHATTSA 8/ 2 | PO3KIAIOM
group, product in development, to complete a survey, qualitative roj
and quantitative data, focus group, moderator.

I'pamamuxa: present perfect simple and continuous.

9 | Tema 9. OCHOBHI BHAU NOC/IiIKEHHS. [IpakTrune 3a
Jlexcuka: types of research, consumer research, behavior patterns, 3aHATTs 9/ 2 | pO3KIagoM
customer needs, motivation research, desk (desktop) research, rof
secondary research, field research, primary research, qualitative
and quantitative research, package test, taste test, self-
administered questionnaire, telephone survey, mail survey, online
survey, mystery shopping, omnibus survey.

I'pamamuxa: past simple, present perfect and present perfect continuous.

10 | Tema 10. podgiai kmienTis. [IpakTuune 3a
Jlexcuka: typical customer, profile of the person, to reflect the 3ansatTsa 10/ 2 | poskiagom
information, customer needs, to be interested in ..., value of romg
money, marketing strategy.

I'pamamuxa: past continuous.

11 | Tema 11. 36ip nanmux. [MpakTiuHe 3a
Jlexcuxa: writing reports: summary, appendices, major findings, 3auaTTs 11/ 2 | posknagom
purpose, secondary findings. rof
I pamamuxa: BUpakeHHs MallOyTHIX 11 3a goromororo will.

12 | Tema 12. OnuryBannst no teaedomny. IIpakTrune 3a
Jlexcuxa: asking questions: could I ask you how much would you 3aHaTTs 12/ 2 | poskiagom
pay for...? How important features to you? How often would you roj
...7 Can you tell me about ...? When did you last ...? Have you
ever used/ purchased a ...?

I'pamamuxa: past perfect.

13 | Tema 13. MapKeTHHIOBHIi IUIaH. IIpakTune 3a
Jlexcuxa: current position, marketing activities, results from last 3aHaTTs 13/ 2 | poskiagom
year, marketing tactics, analysis of competitors, objectives, roj
problems and opportunities, benchmarking, implementation.

I'pamamuxa: BupakeHHs MaillOyTHIX [l 3a JgomoMororo present
continuous i going to.

14 | Tema 14. MapkeTHHIOBa CTpPATETisl. [MpakTiune 3a
Jlexcuxa: marketing strategy, to sell, to provide, competitive 3aHaTTs 14/ 2 | poskiagom
marketplace, pricing policies, marketing methods, to approach, to roj
meeting the objectives, market segment.

I'pamamuka: BUpakeHHd MaWOyTHIX MAiil 3a JONOMOrow MaiOyTHIX
Jacis.

15 | Tema 15. Mapkerunrosuii mike — The four Ps [MpakTiuHe 3a
Jlexcuxa: giving a presentation: product, price, placement, 3aHATTS 15/ 2 | poskiagom
promotion; advertising, appearance, channels of distributions, rof
discount, financing, list price, location, logistics, media, public
relations, quality, service.

I pamamuxa: MISIXW BUPAKEHHS HIMOBIPHOCTI MalOYTHIX JiH.
Mapxkerunroswuii mikc — The four Ps. CamocriiiHa 3a
OOpati TPOAYKT i pO3POOHMTH BIACHHW MAapKETHHIOBUI MiKC 3a | pobora 3/3 | po3kiagom




MOJaHHUM 3pPa3KOM.

16 | Tema 16. CTparerii HiHOyTBOpeHH i MO3NIIOHYBaHHSI. IIpakTune 3a
Jlexcuxa: Writing a positioning strategy: captive product pricing, 3aHsTTA 16/ 2 | poskiagom
economy pricing, geographical pricing, penetration pricing, roj
premium pricing, price skimming, recommended retail price,
profit margin, going rate, price war, overheads, break-even point.

I'pamamuxa: BxuBanHs past simple and used to ...

17 | Tema 17. SWOT amnauis. [MpakTuune 3a
Jlexcuxa: SWOT — strengths, weaknesses, opportunities, threats; 3auaTTs 17/ 2 | poskinagom
internal factors, external factors, distribution network, specialist, roj
quality brand, unique, profitable, recognizable brand,
undifferentiated offer, lack of new product, ineffective, inferior,
damaged reputation, gap in the market, potential for growth, main
competitor, price war, consumer fears.

SWOT anamnis. Camocriiina 3a
O0paru nponykt i npoectu Biacauii SWOT aHani3, BUKOpUCTOBYrOUH | poborta 4/2 | po3kiagom
naxi Ta0IuL.

18 | Tema 18. MapKkeTHHIOBe Cepe0OBHIILE. [IpakTrune 3a
Jlexcuxa:  micro  environment:  consumers, competitors, 3anatTa 18/ 2 | poskiagom
employees, media, shareholders, suppliers; macro environment: roj
sociological factors, religions, leisure activities, gender roles,
birth rates, average life expectancy, technological factors,
innovation, production, offer, distribution, communication,
economic factors, interest rates, unemployment rate, GDP — Gross
Domestic Product, political factors, political stability, legislation,
international trade agreements.

I pamamuka: CTynieH1 NOPIBHAHHS CKJIQAHUX IPUKMETHHKIB.

Il | 3micToBuii MoayJib 2. PekjiamMa i MAPKETHHIOBI iIHCTpYMeHTH.

1 | Tema 1. CTBOpeHHsI peKJaMH. IIpakTrune 3a
Jlexcuxa: discussing an ad campaign: achieve, appeal, to create, 3aHATTS 1/ 2 | po3KiIagoMm
perspective, to design, outside, to change perception, to generate a roj
buzz, to rebrand, to reinforce the existing image, to have a
rational appeal, to have an emotional appeal.

I’ pamamuxa: yTBOPEHHsI 1 BYXMBAaHHS MaCUBHUX (popm, simple passive.

2 | Tema 2. Moagean AIDA s pexiiamu. [IpakTnune 3a
Jlexcuxa: AIDA — attention, interested, desire, action; analyse 3aHATTS 2/ 2 | PO3KIaI0oM
impact, approve design, choose the media, commission ad rof
agency, define target group, determine the desired response,
establish message, place ads.

I'pamamuxa: continuous passive.

3 | Tema 3. PoGoTa 3 peKJIaMHUM areHTCTBOM. IIpakTune 3a
Jlexcuka: to introduce a new product, to promote a special price, 3aHATTS 3/ 2 | PO3KIAIOM
to create or maintain awareness for a product, advertising agency, rof
staff, advertise, stereotype, to associate, to attract.

I'pamamuxa: perfect passive.

4 | Tema 4. PexsiaMHi kaHaJIN. IIpakTune 3a
Jlexcuxa: advertising channels, print media, online, outdoor, eye- 3aHATTS 4/ 2 | po3KIagoM
catching, to devote, exposure, opportunity, shopowners, tight roJ
budget, magazine, newspaper, radio, television.

I'pamamuxa: have something done.

5 | Tema 5. Tapudni gucru. [MpakTruHe 3a
Jlexcuka: rate sheet, discount, full-page colour ad, to cost, to 3aHATTSA 5/ 2 | po3kiagoMm
place the ad, inside back cover, inside front cover gatefold, first rof

double page spread, full page, half page, spot colour rates, mono
rates, size, type area, trim, bleed.




I pamamuxa: yMOBHI peUEHHsI IEPIIOTO THITY.

6 | Tema 6. Kanaiau po3moBCIOIKEeHHSI TOBapY. IIpakTune 3a
Jlexcuxa: marketing tools, distribution channels, mail order, retail 3aHATTsA 6/ 2 | po3KiIagoM
stores, websites, telephone sales, wholesalers, sales roj
representatives, catalogues, manufacture, to sell the goods,
particular product, highlighted.

I pamamuxa: BXUBAHHS CIIOJIYYHUKIB B YMOBHHX PEUCHHSX.

7 | Tema 7. Jlorictuka i Mepexxa po3MoBCIOIKEHHSI. [IpakTune 3a
Jlexcuxa: logistics, distribution chain, shipping method, container 3aHATTs 7/ 2 | poO3KIamoM
ship, shipments, freight, air freight, load, shipping options, rail roj
freight, road haulage, delivery service, direct distribution, indirect
distribution.

I'pamamuxa: yMOBHI peueHHs IpyTroro TUIY.

8 | Tema 8. Buau 3HUKOK. [IpakTrune 3a
Jlexcuxa: trade discount, bulk discount, promotional discount, 3aHATTSA 8/ 2 | PO3KIaIOM
cash discount, professional discount, employee discount, seasonal roj
discount, purchasing, payment, a reduced price.

I pamamuxa: yMOBHI peUeHHS TPETHOTO THITY.

9 | Tema 9. Tunu ToBapiB i mocJyr. [IpakTune 3a
Jlexcuxa: product and service types, raw materials, convenience 3aHsaTTsA 9/ 2 | po3KiIagoM
goods, fast moving consumer goods, consumer packaged goods, roj
white goods, brown goods, perishable goods, durable/hard goods,
nondurable/soft goods, green products, generic products,
healthcare products.

I'pamamuxa. MomanbHI Ji€CIOBA JIJII BUPKCHHS MPOIO3MIIT 1 TTOpaan
(should, ought to, shall).

10 | Tema 10. IIpoaask ToBapis i mocyr. [IpakTuune 3a
Jlexcuxa: seller, sales force, purchaser, procurement department, 3ansattsa 10/ 2 | poskiagom
to get the best deal, suppliers, retail buyer, retail outlet, retail roj
listing, to secure a listing, business to business (B2B), business to
consumer (B2C), consumer to consumer (C2C).

I'pamamuxa: MoanbpH1 JIl€CTOBA I BUPAKEHHS MOXKIIUBOCTI 1 JJO3BOITY
(can, could, may).

11 | Tema 11. Buau po3apionoi Topris.ii. [MpakTiuHe 3a
Jlexcuxa:. type of retailers, chain stores, convenience shops, 3auaTTs 11/ 2 | posknagom
franchises, high-street shops, hypermarkets, mail-order stores, rof
online stores, outlet stores, no-frills stores, independently-owned
shops.

I'pamamuxa: MoJanbpHi Jli€ciioBa Uil BUPaXEHHS HEOOXiTHOCTI (must,
have to, needn’t, can’t).

12 | Tema 12. TeaeMapKeTHHT. IIpakTune 3a
Jlexcuxa: telemarketing, continual assessment, test for success, 3aHaTTS 12/ 2 | poskiagom
painstaking planning, know contacts, to offer, to assess, delivery, rof
development, to discover, to expect, maintenance, to perform, to
succeed.

I'pamamuka: MomanbHI JIECIOBA JJII BUPAXEHHS TPHUMYIIEHHS (may,
might, must, can’t).

13 | Tema 13. TIpoaa:ki TeJieMapKeTHHTY. [MpakTiuHe 3a
Jlexcuxa: immediate response, immediate feedback, captive 3ansaTTa 13/ 2 | posknagom
audience, outbound telemarketing, prospects, cold calling, TOJT

qualified telemarketing list, lead generation, cold prospects, hot
contacts, phone sales, appointment setting, trade show, voice
broadcasting, inbound telemarketing, to place an order, to make
reservation, to contact customer service, telemarketing scripts.
I'pamamuxa. nieciaoBa, IO BXUBAIOThCS 3 iH(IHITHBOM Ta —ing
dbopmoro.




14 | Tema 14. TIpsiMuii MapKeTHHT. [MpakTiune 3a
Jlexcuxa: writing to the customer (direct mailing): to introduce, to 3ausTTA 14/ 2 | poskiagom
announce, to learn more about product, to visit us, to call us, to roJ
receive trial model, benefits of product, to contact us, to receive a
free sample.

I'pamamuxa: CKIaHUN 101aTOK 3 3 iHQIHITHBOM Ta —ing GOPMOIO.

15 | Tema 15. Onnaiin npoaaki Ta NOIITOBI 3aMOBJIEHHS. [IpakTune 3a
Jlexcuxa: online shopping, mail order, virtual shopkeeper, sales 3auaTTs 15/ 2 | poskinagom
process, home page, selection process, to search, product roj
category, wish list, wedding list, baby registry, to offer bundles of
items, purchasing process, ordering online, shopping basket, order
form, prepaid envelope, telephone hotline, freephone number.

I'pamamuxa: NOpiBHAJIbLHE BXKMBaHHS 1H(DIHITHBA Ta —ing GOPMH.

I | 3micToBuii Mmoayas 3. Chepu AisiIbHOCTI MAPKETHHTY.

1 | Tema 1. Ily6.iune npeacraBjieHHs: pipmmu. [IpakTrune 3a
Jlexcuxa: newsletters, home pages, press releases, sponsoring, 3aHATTS 1/ 2 | po3KiagoMm
press conferences, to promote. ro
I'pamamuxa: Henpsima MoBa (TBEpPKEHHS).

2 | Tema 2. 3B’3KH 3 rPOMAJCHKICTIO. [IpakTune 3a
Jlexcuxa: getting customer quotes: to appreciate, committed, 3aHATTA 2/ 2 | pO3KIaI0M
eventful, greetings, launch, partnership, successful, retailers, roj
distributors.

I'pamamuxa: Henipsima MoBa (HaKa3y 1 MPOXaHHA).

3 | Tema 3. BeGcaiiTi Ik MAPKETHHTOBHil iIHCTPYMEHT. [IpakTuune 3a
Jlexcuxa: easy navigation, site map, search function, flash 3aHATTS 3/ 2 | PO3KIAIOM
introduction, pop-up windows, large images, “look inside” option, roj
simple shopping interface, complicated language.

I pamamuxa: HenpsiMa MOBa (3alIUTaHHS).

4 | Tema 4. InTepHeT pexyiama. IIpakTune 3a
Jlexcuka: internet advertising, banners, buttons, skyscrapers, pop- 3aHATTS 4/ 2 | po3KiIagoM
ups, microsites, rich media formats, online advertising vehicle, roj
search engine, paid search listing, organic listing, keyword,
search term, search box.

I'pamamuxa: o3navanbHi miapsanai (who, that, which, whose, whom).

5 | Tema 5. CnoHcOpCTBO. IIpakTrune 3a
Jlexcuxa: sponsoring, partnership, events, charity, donating 3aHATTSA 5/ 2 | po3KiIagoM
money, social actions, local community projects, to support, roj
exhibitions.

I'pamamuxa: o3HavanbHi miapsaHi (where, with, what).

6 | Tema 6. Buau cioncopcrBa. [MpakTiuHe 3a
Jlexcuxa: art sponsorship, patrons of the arts, educational 3aHATTS 6/ 2 | po3KIaIOoM
sponsorship, sport sponsorship, worldwide events, ambush TOJT
marketing, worldwide partner, sponsorship fees, cause related
sponsorship, sponsorship deal.

I'pamamuxa: 31149yBaHi Ta HE3J14yBaH1 IMEHHUKH.

7 | Tema 7. ByJimunuii MapKeTHHT. [IpakTnune 3a
Jlexcuxa: street marketing, street marketing groups, to build 3aHATTS 7/ 2 | pO3KIAIOM
awareness, to increase the purchase consideration, to create a TOJT
buzz, to establish a dialogue, brand ambassadors, to pass on, to
build the credibility, festivals, concerts, trade fairs, shopping
centres, free samples, posting, collateral distribution, wrapped
vehicles.

I'pamamuxa: KiINbKICHI 3aiiMEHHUKH SOME 1 any.

8 | Tema 8. E¢exTuBHi npecpeizu. IMpakTuune 3a
Jlexcuka: Writing press releases: to summarize, headline, 3aHATTSA 8/ 2 | pO3KIaIOM
announced that, to be proud to announce, the launch of the new, TOJI




to introduce, to be interested in, more information about.. can be
found at...
FpaMamuKa: B> XHUBAaHHS HCO3HAUCHHUX apTI/IKJ'IiB.

9 | Tema 9. KopnoparuBHe CiJIKyBaHHS. [IpakTrune 3a
Jlexcuka: corporate communication, to maintain and build the 3aHATTS 9/ 2 | po3KIaIoM
reputation, director of corporate communications, corporate roj
communications strategy, corporate communications team,
defining values and identity, identifying and monitoring/ tracking
issues, communicating with media, public officials, stakeholders.

FpaMamuKa: BXXUBAaHHA O3HAUYCHUX apTI/IKJ'IiB.

10 | Tema 10. MapkeTHHT Yepe3 IipMapKH. [IpakTune 3a
Jlexcuxa: the languages of trade fairs, to take place, the guide, 3auaTTs 10/ 2 | poskinagom
benefits of exhibiting, publicity, to rise a profile, to promote, to roj
access, co-located event.

I'pamamuxa: TiTIA 3anUTalb ( 3aralibHI 1 CIICIIAJIBHI ).

11 | Tema 11. ITogapyHkwu. [IpakTuune 3a
Jlexcuxa: giveaway, fountain pen, USB stick, personal data 3ansatTsa 11/ 2 | poskiagom
assistant, conference file, umbrella, mouse mat, ballpoint pen, rof
conference bag.

I pamamuxa: TANIN 3a0UTaHb ( ATBTEPHATUBHI Ta PO3IIJIOBI)

12 | Tema 12. Opranizaunist momiii. [IpakTuune 3a
Jlexcuxa: socializing, exhibition stand, high-profile, added 3aHaTTS 12/ 2 | poskiagom
benefits, editorial coverage, prospects, key publications, roj
additional audience.

I'pamamuxa: ocoOOBI Ta MPUCBIHHI 3aMEHHUKH.

13 | Tema 13. PexamHui akuii Ta geMoHcTpairii. [IpakTrune 3a
Jlexcuxa: sales promotions, prize draw, free to enter, no purchase 3anatTa 13/ 2 | poskiagom
necessary, an element of skill, proof of purchase, money-off rof
coupon, e-coupon, online coupon, special offer, three for two, buy
one get one free, BOGOF, gifts with purchase, seasonal
promotions.

I'pamamuxa: HeO3HAUCHI 3aiiMEHHUKH.

14 | Tema 14. BinBinyBaHHSs sipMapKH. [MpakTiune 3a
Jlexcuxa: reporting on a trade fair visit, may | help you? Let me 3aHaTTs 14/ 2 | poskiagom
give you me card, to put the name on mailing list, to offer, to roj
reach, to take away, brochures.

I pamamuxa: IPUCITIBHUKH.

15 | Tema 15. TloBTopeHHs MaTepiaiy. [MpakTiuHe 3a

VY3aranbHeHHs JIEKCUYHOI'0 Ta TPaMaTUYHOTO MaTepiaity. 3ansTTst 15/ 2 | poskiagom
o

8. Camocriiina po6ora Ta/ado iHAMBiTYyaJbHI 3aBIaHHA

Camocriiina po6oTn

CamocriiiHa pobora 3100yBaua OCBITH - (hopMa oprasizaiii OCBITHHOIO Ipoliecy, L0 Mepenadayae
3aCBOEHHS 3/100yBayeM OCBITM HaBYaJbHOIO MaTepiady Yy BUIBHMH B HaBYaJbHUX 3aHATh dYac Mij
METOAMYHUM KEpIBHHMIITBOM BHKJajnaya, ajne 0e3 ioro Oesmocepennnoi ydacti. CamocTiiiHa poboTa MoOXe

3nilcHIOBaTHCA Y (POpMI BUKOHAHHS 1HIMBITyaJbHUX 3aBAaHb.

InauBinyanbHi 3aB1anHs

JInst miIBUIEHHS] CEPEAHBOr0 Oally Mo AMCIMILIIHI CTYJACHT MOXKE BUKOHATH 1HIUBITyaldbHE 3aBIaHHSI

Ta/ab0 MPOUTH OHJIAMH KYpC.

[anuBinyansHe 3aBAaHHS — opMa OpraHi3allii HaBYaHHS, 10 Ma€ HA METI MOTTUOIECHHS, y3araTbHeHHS
Ta 3aKpiIUICHHS 3HaHb, 5IK1 3700yBayi OCBITH OTPUMYIOTH B NPOIECI HABYAHHS, a TaKOXX 3aCTOCYBAaHHS ITHX
3HaHb Ha TNpakTUll. [HIWBiAyanbHI 3aBOaHHA BUKOHYIOTHCS 3/100yBaueéM OCBITH CaMOCTiHHO, aje mif

KCpiBHI/II_[TBOM BUKJIaga4da.




IHANBIAYAJIBHE 3AB/IAHHSA

1. Bumorm:

II. OuinroBanug :

1) iHaUBiAyaTbHE 3aBJaHHSA MOXE OYTH BUKOHAHE y opmi*:
— MyJbTUMEIIMHOT Mpe3eHTAIliT;
— TBOpuUoi poboTH (TBOpYa MyOMiKaIis 3 UIIOCTpaLisMHU,
B1JI€O TOIIIO);
— KpOCBOpJA IO TEMi; MPAKTUYHE 3aBJAaHHA IO TEMI;
pebycu Tomo;

[anuBinyanbHe 3aBAAHHS OIIHIOETHCS

BPaxOBYIOYH:
- SKICTh  HOr0  BUKOHAHHS
(HayKOBICTh / KpEaTHUBHICTb,

JOTPUMAHHS BUMOT IIOJI0 CTPYKTYPH,
00csry TOIIIO),

— CIICHApIIO JIIOBOT TPH; - JTOTPUMAHHS MOJTITUKH
— KOMIKCY (32 YMOBH ITOBHOT'O PO3KPUTTS TEMH); aKageMiyHoi  J0OpOYECHOCTI Ta
— IPOEKTY (TEMATUKY Ta BUMOTH, Ha/Ia€ BUKJIa1a4). JeIaliHIB,
2) 1HAMBiAyaJbHE 3aBJIaHHS BHUKOHYETHCS 3 JOTPUMAHHIM - IOBHOTY PO3KPUTTS TEMATUKH,
HOJITUKH aKaJeMiuHOi JOOPOUYECHOCTI Ta IeAJIaiiHIB. - AKICTh IIPEJICTaBICHHS
*/lemanvhi umocu w000 KONCHOI hopmu modicHa dizHamucs y | pe3ysIbTaTiB (IKIIO IIe TepeadadyeHo
BUKIA0AYA. | YMOBaMHU BHKOHAHHS
1HUBIyalIbHOTO 3aB/JIaHHS).
Maxcumanwvna Kinekicmo 6anie — 15.
KYPCH
I. Bumoru Ta nepeJik I1. OuinoBanus
1. OwunaitH kypcu 3aragpHoro Ta mpodeciiiHoro | 3a MPOXOKEHHS OHJANH Kypcy, 3a

CHpSIMYBaHHS, SIKI JIOTIOMOXYTh PO3BHHYTH OKpeMi 3arajibHi
Ta/ab0 nmpodeciitHi KOMIETEHTHOCTI.

2. [epenik KypciB HaAA€THCS BUKJIAAYEM.

3. CtyneHT MOXe MPOUTU OyAb-sIKY KUIBKICTh KYpCIB, aje
3apaxoBaHUi OyJie JIUIIEe OHH.

YMOBH  OTPHMAaHHS  BiATOBiJHOTO
ceptudikary, CTYICHT MOKe
OTpUMATH J10/1aTKOB1 OaJiu.
Makcumanwvha Kinoxicme 6anie - 10

9. [lutanus 10 icnuty

[Tepenik opieHTOBHUX MUTaHb, IKI BUHOCATHCS Ha M1ICYMKOBUIN KOHTPOJIb

What is marketing mix?
What does product include?
What is price?
What is place?
What is promotional mix?
What is additional Ps?
What function of SWOT analysis?
What are internal factors?
What are external factors?
. What does marketing strategy describe?
. What does marketing strategy include?
. What is marketing plan?
. How many stages are in marketing plan? What are they?
. What is Unique Selling Point?
. What is set SMART objectives?
. What factors does micro environment consist of?

CoNoUA~AWNE

el
N = O

O el o
~No ol w

. What will make business easier?

. What play a key role in the service sector?

. What is STEP analysis?

. What is relationship between the company and these factors?
. What is GDP?

. What is marketing research?

. What does consumer research do?

. What does motivation research do?

26. What is desk research?
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. What has powerful effect on the marketplace and organization?




27
28
29
30
31
32
33
34

35.
36.
37.
38.
39.
40.
41.
42.
43.

44
45
46

. What is field research?

. Who carries out field research?

. What is the name of small group with moderator?
. What is the type of test when people give their opinions about flavors?
. What types of survey do you know?

. What is omnibus survey?

. What are raw materials? Give examples.

. What types of selling do you know?

What does purchaser do?

What does retail buyer do?

What is goal of sales store?

What does seller do?

What does supplier need to do?

What difference is between product and service?
What is telemarketing?

What is purpose of internet advertising?

What parts of website should you focus on?

. What is sponsoring?

. What is street marketing?

. What is role of trade fairs in marketing?
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